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Introduction

The absolute magic of Facebook advertising is the fact that almost everyone at some

point in the day is likely to check their Facebook newsfeed, whether they are the CEO of a
multinational corporation, a stay at home moms, or solopreneur. Combine insane volume
with sophisticated targeting options and you have a POWERFUL tool in the hands of savvy

marketers.

Think of the potential of reaching exactly the type of audience who might be interested in
your product or service, even if they are not actively looking for it! By understanding your
target audience and their needs, wants, desires and pain-points, you can sell them products
or services that they don't yet know they need. Using Facebook ads effectively you can target
people at every stage of the buying funnel with ads designed just for them.

In this guide, we will explore practical tips for conceptualizing and creating magnetic Facebook
ads. The platform itself and tools change almost daily so the focus of this guide will be about
the process and overarching strategy for creating Facebook advertising campaigns that truly
WORK.
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The Benefits of Advertising on Facebook

Say you sell an app that monitors teenager’s usage of Facebook, and your target
audience is of course parents of teenagers. These parents may not even know that
monitoring apps exist. Using Facebook, you can use interest targeting to identify this
potential audience and tell them about your service. But how can you identify these
parents who might be interested?

How about creating an ad targeting women 30 - 60 who are interested in “prom” or
“homecoming™? This will give you an audience of over 1.1 million people in the USA
of moms who have teenage children.

Or targeting adults between the ages of 30 and 60 who are interested in “Teenagers”
and “Family and Relationships: Parenting”? You can reach over 11 million people this
way!

Think of Facebook ads as Evolved Display Advertising, where you can hyperfocus who
sees the ads in a way that marketers of the past could only dream of.

. Tewn ate com
j- =

o

5 Unepsl bed Waes 3 Fhone Tracking ADphoabon Could e Lsed (o Keep
Rl Ealke

Should vou Monitor vour Child's Smartphone?

Bl a0l Fdrol Btk Pl S00E08 50 Such ndsrmaiicn i Sk padm of Bt Rined
19 8 0 B W 03 b URBSTET D00R Y. 10 T BT Brd TEy D] Sibea?
Do8 pow it wivlol Wby o0k 30 30 0wl U I Ml T R 1 0 F 30 i

L s adisr s

nare - 121 e B

How to Run Successful Facebook Ad Campaigns



Once you identify social segments all you need is a relevant, captivating ads to start
promoting your product to an incredibly targeted group of potential customers.

This capacity for identifying psychographically interested audiences is the beauty of
Facebook advertising. You can match the psychographics very specifically with the
ad image, copy and text, thus improving the potential for conversions.

Your success with Facebook advertising is determined by a combination of factors,
including how you track/measure effectiveness, the power of the creatives, and

of course the audience that you choose for each ad. Who you target, and where
this audience may be in the sales funnel, will directly influence the results of that
ad campaign. So if you measure an ad meant for “branding” on direct sales, the
results may be dismal...but if you measure that using branding KPI's, this will paint
a completely different picture. Create appropriate goals and KPI's so you can
genuinely track the effectiveness of your campaign.

Determine your Goals and KPI's

The overall process of creating Facebook ads is simple. Before you even begin
creating the actual ad creative, however, it is crucial to take the time in advance to
explicitly spell out to whom you're going to market, how, and the methodology for

measurement.

What do you want your ads to accomplish? How will you measure this? Here are a

few examples of types of goals and KPI's that you can use:
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Branding: This type of KPI is never about making an immediate sale but is about

the attribution model, whereby every sale requires multiple impressions of an ad or
brand interaction to finally arrive at a sale. According to Social Media Maverick Marty
Weintraub, “Today’s branding is tomorrow’s conversion. “

y NMike > Nike Football - "It's finally here. #1 vs, #2 for the BCS
] \ Championship. Yesterday's Fast is Today's Slow. Will the Oregon Ducks
R win their first national championship?

[{& January 10 at 5:18pm « Share

Direct Response: Calling users to act now and consummate a conversion action.
Direct response can mean any desired conversion result, including lead generation,
event signups, free application download, and many other actions. Ads are more
aggressive, focusing on price, quality, service, and limited time offers. FB ads are not
as strong as search for DR.

The Galactic Mage shared a link.
v Posted by John Daulton [?] - 7 hours ago

Don't miss the announcement! The new Ilbei Spadebreaker book
will be out any day.

Daulton Books Newsletter
eepurl.com

" "-':,( Daulton Books Newslettey
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Likes: Use likes as a KPI, including cost-per-friend and cost-per-click FB ads and new
fan count. TIP: Target other brands’ friends through the “Interests”.

Michael Hill
Ty Is it time for a status
; g“@:;‘ update?
% "
‘l
e *
i

g Like - 30,493 people like this.

Customer Service KPI's: Drive traffic to customer service channels.

Nishita Agarwal shared this offer.

Jasper's Market
Tl sponsorad

This exclusive deal gives you $10 off
any fruit purchase over $50. Only valid
at our convenient Menlo Park location
and on jaspersmarket.com.

$10 off of any fruit
purchase over $50 Gat Offer
|i Like M Comment A Share

Media Relations KPI's: Send carefully crafted messages aimed at journalists. For
example, you can target people who work at the LA Times that are interested in
parenting.

fLos Angeles @imes
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Research and Message Testing KPI's: Determine what messages garner more
powerful responses when using massive audiences. For example, you can test logos
or campaign images based on which ones compel the most clicks.

Community Growth: Increase community engagement to promote Brand

Ambassadors within your customers and visitors.

Sponsor

2009 Honda Fit. Super Mew

Fit ws. Fuelivores, Take on the
mechanized, fuel-guzzling
mutants and be a hero! Qutrun
the gas suckers and defend Fit
City.

%. Become a Fan

Chris Cheng became a fan of The All-New 2009 Honda
Fit.

Once you determine your goals, you need to tie KPI's to your goals. Here are a few
examples of powerful KPI's:

e Sell 1256 widgets in one month at an avg cost per action of $17.75

e Get 65,000 video views, at an avg cost / view of .08, and drive 2.5% of views to
a page on our company site to download a white paper

e Serve 50 million ad impressions over 2 weeks, at an avg cost of .43, and 6%
conversion on the landing page to product purchase

e Make 22,000 new fans for our company page
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* Mine 345,000 email addresses from CA, USA, UK, AUS for females under the
age of 27
e Serve 200 million branding impressions

Remember that regardless of your goals and KPI's, Facebook is more powerful as a
“first touch” attribution model, as opposed to Google adwords who is a “last touch”
model.
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What Ad Types will Best Help you Achieve your KPI's?

Having determined your goals, you'll need to figure out what types of ads you want to
run to achieve each goal. Next we'll review some of the most powerful ad types that

the platform offers.

Page Likes

Case studies have shown that your audience will always convert better and at a far
lower price than other audiences. Consequently, one of the first objectives of a
Facebook advertising campaign should be to grow the audience by using Page Like
Ads.

Having determined your goals, you'll need to figure out what types of ads you want to
run to achieve each goal. Next we'll review some of the most powerful ad types that

the platform offers.

Jasper’s Market
Sponsored @

We’re now open downtown! Like our page to
get our latest news and invites to special
events, weekly deals, and more.

Jasper’s Market
Food & Grocery it

541 likes
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Page Post Engagement

Marketers use page post engagement ads to improve their edgerank and to promote
existing content assets. You can use page post engagement to promote your latest
blog posts, ebooks, or case studies. It's an ad type that focuses on getting users to
like, comment, and share your content.

But don't make the mistake of thinking these ads are unable to lead to conversions. If
your ad links to a quality piece of content that moves visitors to a conversion-driving
landing page, page post engagement ads can be very lucrative.

The key is to begin with powerful, enticing content. Use your own judgement as a
gauge. Would you read this content? If the answer is no, reevaluate your content
piece because chances are not many people will find it interesting if you dont. Page
Post Engagement ads are great for branding KPI's as well as community growth and
engagement.

Gryffin Media

Gryfin
Sponsored - @&

Penalized by Google? Want to regain your traffic? Let the experts remove
your Google Penalty. Request your Free Link Audit Today!

Google Penalty Removal Experts

IT you've seen a loss of traffic from Google, you may be suffering from a Google
penalty. Get help with the penalty removal process so you can regain all your lost
traffic, and revenue. Request your Free Link Audit today!

HTTP:IAWMWW.GRYFFIN.COM/RECOMNSIDERATION
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Clicks to Website / Website Conversions
Even though the CTR is much lower with these types of ads, they can be used, in
combination with optimized landing pages, to send people to your offers, such as

a free trial. Using tracking pixels on your sales or lead generation page, you can
determine exact ROI for these ads.

9

Jasper's Market

It's fig season! Not sure what to do with figs? Here's a delicious
dessert recipe. Stop by Jasper’s to get all of your ingredients.

Fig Tart with Almonds and Sugar
jaspersmarket.com

The simplicity of this tart perfectly accents ripe figs. If you don’t have
enough time to make a handmade crust, pick up one of Jasper's
pre-made pie crusts.

Like - Comment - Share - ¢h72 13 B 7 - @ - Sponsored

In general the cost per acquisition and cost per click for these ads is much lower

than Google Adwords, so these ads are worth exploring, especially with the right
audiences.
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Page Post Engagement

Page Likes

Clicks to Website

Website Conversions

App Installs

App Engagement

Event Responses

Dg 9 & & n W

Offer Claims

Other Ad Types

Facebook offers other ad types based on different objectives, such as event sign
ups, video views, and app installs. In this tutorial we'll cover the ad types mentioned
above, but know that you can also use more specific ad types.
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Understanding your Audiences

Before we proceed with the process of creating Facebook ads, we need to discuss
the different audiences that you can target with Facebook:

Custom Audiences

Perhaps one of the most powerful features that few people understand is the
ability to create and leverage custom audiences. Facebook enables you to create
custom audiences based on people who visit your website, phone numbers, or
email addresses. Perhaps you captured someone’s email address by offering a free
ebook, but after reading your ebook, they promptly forgot all about you. Or maybe
you advertise on Google Adwords, got them to click through, but they weren't quite
ready to make the purchase. Using Facebook remarketing you can continue to
promote your product or service to those people when they log in to Facebook.

To create a custom audience, you need to install a tracking pixel on your website.
Alternatively, you can import emails or phone numbers from your marketing efforts
to create an even more targeted custom audience.

Lookalike Audiences
Lookalike audiences are a way to use one of the custom audiences mentioned above
to find people with similar profiles, which you can then specifically target.

- i |

~ ~

rajini. kanth@email.com

|
L S .

raj. kumar(@email.com

i, .-"‘\)
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| meenu.joshi@email.com

rajat.arora@email.com

| ankush.sharma@email.com

A
o
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Say you just added your remarketing pixel but traffic to your website is low. You can
create a lookalike audience to find people who fit the same profile as people who
visited your site, but you don’t have to pay for them to get to you first before you can

start showing them ads for your product or service.

This can be extremely useful when you are growing your audience and expanding

your campaign.

Existing Fans

People who have already liked your page may only rarely see posts that you share

in their newsfeed. You can create ads targeted specifically at your fans, which have
a much higher conversion rate. They key to this audience is to keep them engaged.
They've already liked your page, so offer updated content to keep them coming back
to your page and website.

@ “¢ Famous Bloggers on Faceback
FRARedE  You are a Fan
[ Fevs i T

Famous Bloggers has 300 Fans

Join Famous Bloggers on Facebook
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§ ACCREDITED
=M BUSINESS
BBB.

Instant Activation of your international
local or toll free number for only $9.99 / month.

‘,.}t‘.-

Treat yourself while the
kids are back in school!

You could win a $50 Amazon
gift card!

Fans are almost always the least expensive audience. In our tests, ads targeted at
fans consistently cost at least 20% less than interest targeting or even remarketing.
Buying an audience is truly worth it in the long run.
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Specific Interest Targeting

Let's start by exploring the basic demographic targeting options:

* Location: Facebook bases geotargeting on the location users claim when
filling out their profiles. You can choose up to 25 countries at a time, however,
it's always best to target smaller groups or single countries in one ad. To target
specific states and provinces within multiple countries, create multiple ads
targeted to each of the countries, one at a time. You can also target users within
10, 25, or 50 mile radiuses of selected cities.

e Basic Demographics:
» Age
» Gender
» Languages

e Advanced Demographics:
» Relationship Status & Interest
» Education Level
» Major
» School
» Workplaces
» Undergrad Years

These demographics can be fantastic “qualifiers” for your interest based targeting

options.
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How to create Social Segments using Interest Targeting.

Now let's get into the nitty-gritty of using interests for creating social segments. What
people reveal about themselves directly or based on their usage of Facebook can be
a gold-mine for creative marketers. Understanding how each interest can reveal new
audiences is key to creating powerful interest-based audiences.

I Search _

Actlvities:

Interests: | cooking japanese food| /
cooking japanese food

Music:
Books:
Movies:

Television:

Show Other Pages

Save Changes

Facebook © 2010 English (US) About Advertising Developers Careers Term:

Occupations and Employment

Next to family, profession is one of the most powerful components of an individual's
identity. Are there any occupations and places of employment that indicate a FB user
may be interested in your KPI? Places of employment can help you reach a specific
interest group, for example, you can target computer technicians who work at Dell,
HP, Gateway, ASUS, Apple, Compagq, Lenovo, Acer, Samsung, Sony or Toshiba and sell
them software.
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PARTNER CATEGORIES I

b Occupation
Clerical /Service Worker 2,160,700
Health Care 223,200
Lawyers /judges 13,200
Management 4,913,800
Physician/Dentist 14,900
ProfessionalfTechnical 10,862,600
Retired 6,009,000

Groups and Affiliations

The key here is to start with what we know about physical life and the institutions
that people define themselves as part of. People cluster in groups around personal
interests and affiliations. For example, you can target people interested in “Boy
Scouts” or who belong to a “Chamber of Commerce” or to a “Rotary Club” or Kiwanis.

[£Z] Facebook Developers
Soma Entrepreneurs
[£2] social Media Mar...

@ Social Marketers 12
& | Create Group...

Books & Publications

What does your target audience enjoy reading in the physical world? What about
online? Publications are focused on topical hubs and what people read can tell you
a lot about them and their interests. For example, if you are marketing meditation
classes, you might consider including people interested in “Tricycle” the Buddhist
magazine, as an interest.

To discover topical magazines you can use search engines like Google and Bing.
Magazines about parenting, writers, travel, equestrian, gourmet food, snowmobiles,
and pop music are just a few examples of the thousands of category-specific
publications discoverable in the facebook ads targeting tool. Goodreads is a great

way to discover relevant books to use in your research.
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Books + Add Boaks | | #

am
e

[ TSN Sy ]

e A

Other Websites

Identify large popular websites and target their readers. This can be a fantastic way
to find people interested in your products/services. For example, for a company
selling Social Media monitoring, adding people interested in Social Media Examiner
would clearly identify their audience.

FOLLOW ERNOHANNINK ON FACEBOOK

Find us on Facebook facebook

_M Erno Hannink - Social Media
E‘_:‘ for Independent Professionals

You like this.

257 people like Ermo Hannink - Social Media for
Independent Professionals.

b et
AR
el

Applications & Software
ldentify consumers of specific apps or software as a way to research audiences. Make
a list of popular apps in your niche, and then research those in the interests bucket.
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From book applications to travel maps and mobile Twitter clients, look to web
applications for targeting insights. For example, people who use Photoshop or
lllustrator are probably designers, people who use CAD are probably engineers, etc.

facebook Alax Wright Friends  Applications  Inbox

&Jﬂ?ﬁ' = Welcome, Alex Wright,

to Dripbook's Facebook Application.

Currently on Dripbook.

e

Page: 1234567890011

Back - Mext
Already a Dripbook User? Mot a Dripbook User?
Login to display your Dripbook ponfolios on your Facebook Show your appretiation for other Dripbook Amists and
pree. 3 Add 18 Prafile
Dripbook Login

Wish to Join Dripboak?

Leisure Activities

What people do in their spare time can also help you understand how to market to
them. For example, people who have “landscape” photography would be a great
audience for people selling cameras. Sports, camping, pool, ice-fishing...there are a
myriad of leisure activities that can be used to identify segments!

Traveling

Interest

oie Peciple wheo like P.F, Chang's lice this

ol 18,644, 527 like this

& People also like Cooking, Fhotography and other interests

Y ol Kate MoRzer, Michelle Wozniak Valentine and 152 other friends like this

o Like | | g

Hiking
| Interest - Sports/Recreation/fActivities

i Peciple wheo like P.F. Chang's liice this

ol 8,285 930 like this

& People alse ke Matt Sergott Fitness, Mind . Body . Flness Studio and ot
sl Mary Qypay, Shawn Colling and 71 other friends like this

o Like | | Q
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Be sure to get out of the literal and into the sideways when targeting. For example,
people who love watching “House of Cards” might be a good audience to sell political
thriller books, etc. This is when “lateral” thinking can give you a significant edge, and
getting into the mind of your audience is fundamental.

Other Interests to Consider
Finally, here are a few others to consider when brainstorming psychographics:

* Education and Degrees: Target users by colleges/universities and / or

degrees.

= Studied Paralegal at Bryant & Stratton College

e Political Orientation and Organizations: Identify figureheads and political
leaders that might identify the audience.

Political Views

What are your political beliefs?

Description

@ Public - Save Changes Cancel

* Family Roles: Moms, dads, grandparents - how you market to each is different.

For example, run an ad targeting aunts that says “Why not spoil them?”

- Annie Hill Sister j -
n Laura Hill-Hicks Sister = -
H LaVonne Hill Mother x| -
- Jennifer Peters Cousin (female) =| =
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* Ideas, Ideals and Beliefs: People’s beliefs can tell you a lot about themselves.
Again using the example of meditation classes you can target people who are
“vegans” and interested in “Inner peace”. Other examples can include: stem cell

research, equal rights, human rights, homelessness, autism, etc

Religious Views: | Chris]
Christian <
Christizn - Amish
Chiristizn - Anglican
Christian - Assemblies of
iaod

Christian - Baptist
Christizan - Catholic
Ch i - Chaweh aF

Digging up Interests

Facebook doesn't reveal all interests right away. You need to use different methods
of research to uncover “hidden” interests. When you start typing in a word into

the interests bucket new interests are revealed based on additional letters. For
example, when you start typing “Meditation” as an interest, Facebook doesn't reveal
“chopra meditation center” until you type in “Meditation c.” If | type in “meditation a”
“meditation b” etc, different interests appear.

Q. meditation

Chopra Center Meditation
478,363 like this - Community

Meditation.com

ﬂ Kadampa Meditation Center New York City

é Sufi Meditation Center
i ’_:E v hera - 63 258 like thic - 3660 E

H Kadampa Meditation Center-Maryland
B 155 were here - 2,956 like this - 900 E Nort

Meditation and Psychic Center

Bangladesh Meditation Research Center
C.ML Meditation Instructor Certification ...

Soshanvumi Meditation Practiciing Cent...

= 5 were here o ke this - Karaiva Nago

Mark Duplicate Results
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interest. Maturity, buying power, and other circumstances will greatly influence
the effectiveness of ads. Creating the right combinations of interests with
demographic data can be the determining factor between a failed or successful
campaign.

Age, Interest and Gender: Someone who is 38-55 years old interested in
Alzheimer’s is probably dealing with their parents’ iliness and possible move

to assisted living. But the 20-21 year olds interested in Alzheimer are likely
researching because they have grandparents with alzheimers and may not be the
decision makers in the “assisted living” decision.

I 8- Aw R Likes & Interesls & A 0 hien 1) warmen
o Reguaire exact age masch

Targeting Media Influencers: Target journalists with your stories. For example,
you can target people who work at Gannet, USA Today, the New York Times, or
Chicago Tribune that are interested in “buddhism”. Promote a page post with

a juicy article you wrote that they'd be interested in sharing, particularly if it's a
human interest story. Do this for a couple of weeks before reaching out to them
and pitching a similar story.

Employers

TIME Magazine
Los Angeles Times
Oakland Tribune

The Wall Street Journal

Occupation Targeting: Combining workplaces with interest is very powerful.
There are over 200k users who work at Wal-Mart, Target, or Best Buy. Of them, 15k
are managers. Use this combination to offer them something specific - maybe a job
at a competing company?

How to Run Successful Facebook Ad Campaigns



To find various “hidden” interests, type in different types of alpha patterns, such as
vowels after consonants and vice versa. One approach is to start with keywords, then
type in synonyms, then use letter patterns. A few tools that can help you with the
brainstorming process are wordtracker.com, google keyword planner, semrush.com,
microsoft word’s thesaurus and urbandictionary.com.

Now that we know how to uncover more interests, let's discuss some of the different
mashups to hyperfocus the audience and social segment.

Combining Targeting Options to Create
Hyper-Focused Mashups

Location

|United States * || Canada % | |United Kingdom » |

Age
24 [w]|— any [«]
Gender
® an
O Men
) Women

Precise Interests

| #Electric guitar » | | #Avalon Guitars x | | #Gibson Les Paul x | | #Guitar x |

| #Keyboard instrument * | | #Roland % || #Fender Telecaster * || #Fender Stratocaster * |

| acoustic quitars * | |bass % | | #Taylor Guitars * | | #5teel-string acoustic guitar * | | drumming x |

Suggested Likes & Interests

[ kr kevin roldan [l #Bass guitar L] #rMusic
O #Gibson 5G O #The Song of Roland O #Gibson Guitar Corporation
[] #c. F. Martin & Company L] #Paladin
Broad Categories
i Christian & Gospel Music ¥ | Search categories
FACEBOOK CATEGORIES

How you market to a teenager interested in “Twilight” may be substantially different
to how you market to a Female that is between 35 - 50 who has the same
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Employers
Walmart

Target

Best Buy

Education and Interests: If you are promoting an expensive phone system, a
great mashup would be to target people who have a “telecommunications” major
and are interested in “technology”. This audience would be likely to respond to
different pitches for this type of product.

Fields of Study

Telecommuications

More Demographics «

Interests

Technology

All Technology

|search interests Suggestions | Browse

To summarize, it's suggested to start with literal targeting and ads, then segment
further. Prove the general message with more generic targeting and pictures in the
ads, then segment the winning ads to deeper targeting.
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How to Create Compelling Ads

We've talked about targeting, campaigns, bidding strategies etc... all of this in
preparation to promoting your product or service. Now we need to explore how
to create powerful, click-enticing ads. Your ad image and creative is of course a
critical part of your campaign.

Headlines: Your headlines have to be AMAZING to grab attention. Headlines are

bound up with associated images and are a crucial part of imparting information.

Understand what needs to be communicated before attempting to package it with
a marketing message. A few things to consider when choosing your headlines:

* Speak directly to the demographic

e Ask a question to capture interest

e Use questions that are really answers: Why Pilates rules
e Tout the Benefits

e Include Negative Consequences

Ad Images: Enhance the image to speak to the social segment and lend context
to the headline or vice versa. Decide if you want to use pictures that reflect your
segment, or the end result if they use your product/service. When creating your ad
images, increase the images’ color temperature and saturation to just below where
things look unnatural, and boost the contrast to make soft edges become harder.

Make sure you're zoomed in to the focus point of the images, so you can stand
back 5ft and discern what the image is about and the message it conveys. The
image should be at least 560x292, but you can check image dimensions/image

ratio requirements in this guideline,
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https://www.facebook.com/help/458369380926902

Cord Blood Registry

Sponsored

You banked with us, Like us!

Cord Blood Registry
Pregnanq& Childbirth Service iy Like Page
129,763 likes i

Facebook also only allows “20%" of text within your ad image. This is an arbitrary
20%, but you can improve your chances of approval by checking with Facebook’s
Grid Tool.

Remember that you are trying to interrupt Facebook users’ scrolling and
draw attention to your ad. Your approach must be direct, provocative, and
understandable with a single glance. Try not to use blue, white, and grey colors as

those seem to blend in with the Facebook’s color theme.

Body Copy: The mantra of body copy is to use a combination of user benefit, an

offer, and a call to action.
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https://www.facebook.com/login.php?next=https%3A%2F%2Fwww.facebook.com%2Fads%2Ftools%2Ftext_overlay

* Why is the product or service a better choice than the competition?
* Why do users in your targeted demographic segments care?

* What problems does the product solve?

e What are 3 things that would close the sale immediately?

*  Why do customers love your product?

Keep the body copy as short as you can, short ads have higher CTR. 100 character
ads are very effective. Having a call to action within the first 90 characters is also

known to improve results.

TeenSafe.com
WioonSale’
Sponsored - ¥

5 Unexpected Ways a Phone Tracking Application Could be Used to Keep
Kids Safe

Should you Monitor your Child's Smartphone?

Mever before have teens had access to such information in the palm of their hand.
I5 it s afe for tham to have unfiltered access to the internet? Are they being oullied?
Do you know where they are at all times? Who they're talking to on Facebook?...

Learn More

Like - Comment - Share - &5121 @34 B 45

Text Restrictions

The word count for your ad is based on the placement. Newsfeed ads have a
greater character limit, as opposed to right-bar ads. Keep this in mind when
building your ads. For more specific information on the text restrictions, visit this

page.
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https://www.facebook.com/help/www/165590023504264

Brand Clarity

How much about your site do you reveal to FB in an ad? Do you show logo,

company name, or just keywords? Given the inexpensive cost and massive

capacity to serve impressions, consider including a branding component to all ads.

Putting it all Together

Plan out what content you want on the ad image, relative to the content that goes

on the headline, description, and post text.

For ads with Page Post Engagement, Clicks to Website, or Website Conversions as

their objective, these are the elements to fill out your ad.

Create Unpublished Page Post

Post Type: Link * Photo * Video * Status - Offer

URL

Post Text |

calto acon 0

Link Headline © |
Display Link €

Description £

Picture & @ Import from website
: Enterimage URL...

) Upload image

® This post will only be used as an ad
() This post will be published on the Page
This post will net get organic distribution

As for Page Like Ads, this is what you need to prepare:
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Landing View

Default r
Headline
Keep Calm & Cheers (/]
Text
s
Image

Select Image

Use a Conversion-Tracking Pixel &

Use Existing Pixels Create Pixel

Finally, here's an image to use as a guideline when creating your ads:

[ Tollfreeforwarding.com
—— 9

amseeee | SOOMSOrEG © |

Tired of Expensive Phone Bills? Switch to a Cloud-Based Phone Systern and Save!
Instant Activation. Post Text

Reduce your Phane Bl in Maore than 142

Free 30 Day Trial.

SR e

Save on your Phone Bill Link Headline
Set up a lecal or toll-free number in over 120 countries, starting for just
Sg.00 / month. Description

TOLLFREEFORWARDING.CoM Display Link Sign Up

Like - Comment - Share

This image shows you where each element goes, and how all of the elements work
together to create a powerful ad that simply WORKS.
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Creating Your Facebook Ad Campaigns:
Self-Serve Ad Tool

Now that you know who you're marketing to, you can begin creating the ads
themselves.

For the beginning or mainstream marketer, the self-serve Ad tool is the tool you
will most likely use (as opposed to the Power Editor which gives much greater
control, described later). This type of Ad is created by going to Settings > Create Ad,
where you will be first prompted to choose “what kind of results do you want for
your ads.” The process would be as follows:

1. Select the Ad Type: Facebook is continuously changing the types of

ads offered, their placement, and where they are displayed. At the moment,
the current options are chosen based on objective, which include Page Post
Engagement, Page Likes, Clicks to Website, and Website Conversions. What you

choose will already have been determined based on your goals, kpi's, and target
audience.

What kind of results do you want for your ads?

k Send people to your website
Promote conversions on your website
1MW Boost your posts
Promote your Page
Get installs of your app
Increase engagement in your app

Raise attendance at your event

8 9w

]

Get people to claim your offer

4 Get video views
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2. Designate the Landing Page

The landing page is the destination users are routed to by clicking on an ad. The
landing page is the conversion mechanism for the traffic driven from FB ads.
Whether it's on your site or a Facebook post, the landing page needs to welcome
the user, reinforce their decision to click, and funnel towards conversion.

Your landing page works hand in hand with the demographic targeting and an
ads' creative. User's predilections can be leveraged even further with the right
socially sensitive landing page. Landing pages for Facebook ads can easily be
crafted to resonate to a much deeper and personal level. For example, if you're
selling iPads, create one ad targeted at males and one ad targeted at females,
then customize the landing pages accordingly.

Experienced advertisers understand how important the quality of the landing
page is to conversion

(el )

=
THE ANATOMY OF A PERFECT LANDING PAGE

TEN KEY LANDING PAGE FEATURES THAT DRAW IN USERS

& & NICELANDINGPAGE COM

NICELANDINGPAGE.COM o—y LIMK | LINK | LINK | LINK | LINK

€ A NICE LOOKING HEADLINE
A SECGND.PlxR‘I.’ HE&DLINE .
(8 3 = i e o

= Sed do eiusmes tempoar ingididunt ut labare o dolore,

e\‘ + Ut enim ad minim veniam, guis rostrud exercitation.

A TESTIMOMIAL! MORE INFORMATION

Vsecum e i
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3. Optimize your ads

Your headline and body copy can make or break your ad, so make sure you
use old-school marketing concepts to create fabulous copy that draws the click.
Make sure the image is attractive and clearly visible. Submit one ad for each
social segment during research, so you can know if the ads will pass editorial
scrutiny (before committing more time and energy to the research). You can't
save ads unless you submit them for editorial approval. Remember that the ad

title, image, and body need to be related in order to pass editorial review.

* Avagmah Online School ilr Like Page
e I

Sponsored

Online MBA for Waorking Professionals! Get Executive MBA Degree while
Working, Mo need to quit your Job!

Get ahead of vour peers at work! Online MBA from

avagmah.com
24%7 Online Content on mobile & laptops, Govt. approved Degree,Best of...

Like - Comment - Share - €935.901 £ 1144 & 966
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4. Select the Campaign the ad belongs to

Each campaign should reflect a marketing initiative, and will contain ad sets and
ads. After each ad is approved, you can build more ads with common targeting
within campaigns for testing.

Facebook
Advertising
Account

Campaign 1 Campaign 2

1 1
I i i ]
Advert Advert Advert Advert
version 1 version 2 version 1 version 2

5. Set your Budget & Bid

Start with a bid of .01. You can’t pause ads until after approval.

6. Duplicate Ads

After the first ad in each campaign is approved, you'll go back to each of the
campaigns, duplicate ads, and modify them to create additional ad variations

to test. To summarize, you need to define segments, create an ad for each
segment, pause the ad, then create a new campaign for every new segment with
an ad. There should be a paused campaign with an ad for each segment.

Affordable Boutique Ewerything on Sale
|lebuonaviteboutigus . oom |ebuonavitaboutiguse. com
Boutigue Clothing & Boutigue Clothing &
n Acoessories! LUss o Accessories! Use
Facebook1D for 10% off ~ i Facebook1d for 10% off
e & Orders Ower 3100 e & Orders Cver 3100
siite Ship Frae! sEUEA Ship Free!
L] L]
124 people like this 224 people like this
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7. Track your Campaigns
Match your KPI's to the results to determine the effectiveness of each campaign.
Use tagging and other tracking tools to improve the granularity of your tracking.

Status Budget Duration (Central Time) Potential Reach ®

Active $400.00 3l 28, 2013 9:04am — Ongoing 2-1000-0 Caki

= PR ) TR - .2
MoDee ADD INSISNE Lampaign Reach rmeguency otal SDE‘R-\

1,098 74108 2.0  $1,830.36

Il Mobile App Installs
300

:WA i

100

0730 0731 0&/o1 0802

Campaigns, Pricing and Scheduling

When you start advertising on Facebook, having separate campaigns is important

so you can designate a budget for each. Budget allocation happens at the ad set

level. So you'll want to have unique campaigns with your overarching objective,

each holding ad sets matching an objective, each with their own budget.

Make sure you name campaigns with an easily identifiable naming convention,

as this will help you in the reporting phase. For example, you can use: Website -

Audience - Objective - Specific Ad Identifier
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Budgets -- Daily vs. Lifetime

You can choose daily or lifetime budget. Daily distributes the ad spend throughout
the day, lifetime spreads it for the duration of the campaign. If you check “run my
campaign continuously starting today” ads will run at full throttle until the budget
is expended. You won't need to specify an end date as the campaign will end when
it runs out of money. If you choose a daily budget, remember to turn the campaign
off when you're ready for it to stop or it'll keep running.

Campaign & Budget

Campaign Name: [me Ad Campaign 1 ]

Budget (LSDY: | 350,00 Lifetime budget 4 17
What is the most you want to spend over the campaign’s scheduled time period? (min 100 USD)

Choose an existing campaign [7]

Daily Budget [?] Est. 15-62lkesperday

Est. 4 - 15 likes per da;b

$1000 Est. 8 - 31 likes per day
Audi [?]
i Q,/? $20.00 Est. 15 - 62 likes per day
$25.00 Est. 19 - 77 likes per day
By dlicking "Promote Page®, 1 agree
$30.00 Est. 23 - 93 likes per day
# [
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Bids: CPC vs CPM

When choosing the bid type, you'll be asked to choose between bidding for
Engagement, Clicks or Impressions. Your KPI's will determine the best type of
bidding option to choose.

Facebook ads uses an auction model, meaning that advertisers bid against other
advertisers vying for the same real estate. You can pay by CPC (cost per click)

or CPM (cost per thousand impressions). There is also a quality score for each
ad comprising several signals FB monitors, including CTR, users who click the
little X saying they don't like the ad, and other factors. The ad’s position is likely
determined as follows: bid + quality score = ad position.

FB gives you suggested bids. Experience has shown that bidding to the highest
suggested level gets premium placement, as evidenced by CTR. The ads are low-
cost enough that there is no reason to cut costs on initial launch. In fact, a poor
CTR seems to affect your quality score, which will impact the cost in the future for
that ad. To test, go to your own FB profile and add in the interests you're marketing
to. This will give you an idea where your ad will appear. Change the bid and watch
the effect. If other interests are affecting your bids, remove other interests, adjust

the bids, and watch how it reacts.

CPC .  CPM

(cost per click) (cost per milles)
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Another classic method is to start high and gradually back the bids down, all the
while noting the traffic changes. Don't do this in the other direction. Buy your way
into the auction by paying more up front and the campaign will be less costly in the
long run.

CPM advertising is usually more effective for advertisers who want to raise
awareness of their brand, while CPC advertising is more effective for advertisers
who are hoping for a certain response from users, such as sales or registrations.

Visibility

Your ads visibility is directly correlated to your budget and bid pricing. You simply
select how much you're willing to pay for each click or every thousand impressions
and the algorithm will determine the placement of your ad. Like Adwords, FB uses
a Quality Score equation in their ad ranking algorithm.

Tagging and Conversion Tracking

Tag every ad with the campaign, headline, and ad variable. Keep track of these in
a spreadsheet. For improved conversion tracking, use headline from the inbound
URL and display it as text on the page. Also, have every image change based on
either “headline” or “ad id". Set up these pages with no index no follow tags in
robots.txt The 3 main variables to track are: campaign, headline, and ad-id (unique
identifier for every ad).
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Creating Your Facebook Ad Campaigns:
Power Editor

For any advanced or experienced Facebook marketer, using the Power Editor is a
MUST. The theoretical process remains the same, but the Power Editor gives
you much more control in how you create and manage your campaigns.

Here is a step-by-step guide to creating your campaigns in the Power Editor:

Campaigns
Each campaign should reflect the objective of the ad you are creating. Go to Power
Editor and click the Campaign tab.

+ @58 @ [
— = — ~ — —

T« I - * e [r— [— fon— ot

= ity Tewnsale: TARS [ =]

Click on the + icon in the top left corner of the page underneath the campaign tab.

You will be given the same objective choices as in the self-serve ad tool. Edit the
name of your campaign to reflect that objective.
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Create Campaign

ENTER NAME, BUYING TYPE AND OBJECTIVE OF YOUR NEW CAMPAIGN

Mame |Enter a Campaign Mame
Buying Type Auction #
Objective k- Clicks to Website +

Cancel |[u= G0

In the left column, you campaign will now appear under “Not Uploaded.” Unlike
the self-serve ad tool, you can create, save, modify and even revert changes you
have made to campaigns within the Power Editor. In order to submit them for
editorial approval, you have to click “Upload Changes"”, which will then submit your
campaign(s) for editorial approval.

Gryffin Media Master Account ... « Download to Power Editor Upload Changes

- Campaigns Ad Sets /

In the Power Editor, you will not set you budget or start/end date under campaigns,
but under Ad Sets:

Ad Sets

Ad sets should be created based on target audience.

With your Campaign highlighted under the “Not Uploaded” section, click on the Ad
Sets tab. here will you create your ad set (if you wish you can change the name to
reflect the set). You will set your budget as well as the start and end dates.
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+ @ 5 @ W Virm Campaigr | WerwAdn | Ssb: Lisime= | IH
Sastes e St Mamr Dersirwrry 1§ aerguan W Sart L Pasdart Fored L
a0 Pttty Tomapin Mabicl Trepiuny 1 DEby ety Sl ot o ITTON ¥ [

& am §b o Lgeul i Tesmsty: FhiE ST f— KBS Duldy

FRER a3 e A e
! B pry ol o conbimoanky Irom e slart dste.

Al Schoduling @ B pdy ol B B

T st ot 88 3 S b b et buiiger . iy o4 Wipnmg

[ —

Ads

Now that you've created your Campaign and Ad Set, you are ready to create your
individual ads.

Campakgny Ad Sets FoN
+ [Py . e po— Y
Direnry A S e Campasn Hams Start Led Chjectres  Aditd Tl Body ™
* - 1% o Sopmiad Torenafe fas I ey ek b nia
* bt . e - .
1% o Sl Tomaste: tans e - b
* neor 16% o Somsal Tomaafe: S e e ek b na

These ads are variations of your objective and target audience, based on ad
placement, ad copy, images, etc.

First you will set your Creative. You can set your landing page, choose a post or
upload a new post. With a new post, you can choose whether it will be published to
the page or published as a “dark” ad, which will not appear on your page, allowing
you to post multiple variations of the same ad without clogging up your newsfeed.
A good starting point is THREE variations within one ad set.
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Click the same + icon under the Ads tab to create a new ad. You'll be prompted
with this:

)
Create Ad

CHOOSE A CAMPAIGN FOR THIS AD

% Use Existing Teensafe: FANS

Create Mew

CHOOSE AN AD SET FOR THIS AD

* Use Existing Find an Ad Set

Create Mew

NAME NEW AD

Mame Ad Enter an Ad Mame

Cancel

One issue with unpublished posts is that you might get engagement on that post...
but if it's not on your page, how do you check it? You can do this through the
Notifications in your Admin Panel, though the Power Editor (Manage Pages > View
Post, though these only show most recent posts), as well as your Ads Manager
(Ads Manager > Ads > Preview, though this only works for text, photo, and video
updates. Previewing a link post will take you to the link you are promoting).

Once the ad is created you will be able to create the post, target audience, and
pricing.
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= Editing Ebook Example

m Audsenoe Optimiration & Pricing

P — - Preview Ads
T S— =TT vicbite bowes Food  Right Columan  Pastner App Interstitial  Partser App Banner
L i e T Unabie 18 drsplay & previem for the o,
i B0 Websine -
Fobentil Rudutce
Since this campaign uses the Cicks bo Wiebsite cbijectioe, 164, 000, (00 paople
this ad can only use the Clicks to Website o Website » Location - Living fn:
Conversions objectives. Learn more. - Uned Suames

* Fage pout linked to your website (elgible for Hews Feed)
Domsin ad hnked to your webaste [Right Ccluma ondy )

Facrbook Page | Place

Tiish Saite.com -

Paspe Poat
Sabect @ poal || *

Click on the + sign next to Page Post to create your new ad creative.

Create Unpublished Page Post

Link - Photo * Video * Status - Offer

Call to Action € | No Button
Link Headline &
Display Link €
Description @
Picture € (® Import from website

Enter image URL...

() Upload image

(® This post will only be used as an ad
() This past will be published on the Page
This post will not get organic distribution

Here you can pick the post type, add the URL that people will be directed to when
they click. Post Text, Link Headline, Display Link, Description, and Picture.
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In the Power Editor you can also create posts and ads with a Call-to-Action button.
To create a Call-to-Action button, your ad objective must be “Clicks to Website”,
and the ad itself must be a new unpublished Post. When you create your post,
you'll automatically be given the option to include a button (the default will be
“No Button”). Note that adding the button will reduce you character limit by 20
characters or so.

Next you will set your Audience, using the interests and guidelines above. With
the Power Editor, however, you have the chance to set Custom Audiences and
Save Target Groups from existing ads. You can manage Audiences in it's own space
under Ad Tools.

Editing Ebook Example
P Preview Ads

e Exivting Targeting Geoep Fisbile Hews Feed  fght Column  Pariner App Interstntial  Parines dgp Banner

Luntom Audenuey sy b el 5 e e B

Fobenial dusdiersce
Enchaded Sudernaes
184,000,000 peopls
N e L]
+ Lbated b
Liscation
Lied Shains
All Unibed Stabey

A
Aoy T = oy T

Adader
Al
Fen

Once you have input the details of your audience in the Audience tab, it's time to
put your pricing info under the Optimization & Pricing tab.

Editing Ebook Example

Opfmiration & Froeg

Preview Ad

o reyiew Ads
PMobile News Feed  Right Cohusn  Fartner App Interstitial  Partner App Bannes

oM

wdpbmired CFH 0 e s = for the ad
B e det il bkt ( Pecomeeniied ) € Foteatal Audience 1
Hamually sct up bids 184,000,000 people

¥ Location - Living fn:

Chicks Ureted SEae

$ 0 manimom per chek

Rrach

0 mraimam ger 1000 unigue people neached @
Social

§ B mair par 1000 szcal npreisien )
Actions

4 5 mairee per wte O

tatus
Pemed v
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Generally, having Optimized CPM will ensure your ad gets seen, but if you like to
have more control over the bidding you can manually set up your bids.

Just like with most tools, the best way to learn it is to use it. Create a few practice
ads and explore all the options available. Just make sure to not click Upload
Changes as that will make them go live.

Once you create campaigns and ad sets, creating new ads is as easy as duplicating
existing ads and adjusting the name and creative. Remember that naming
convention is KEY. As your account grows and you increase the number of ads,
keeping track of your ads can become problematic especially if they're not well
organized. Prioritize your campaign, ad set, and ad structure to streamline your
advertising process!
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Tracking the Results of your Facebook Ads

Facebook offers a reporting tool that allows you to generate reports based on a
variety of metrics. This reporting system is very flexible and has many different
options for metrics. Which is great, but it also could lead to confusion as to what's

important to track.

By clicking on , you can easily generate a report with the columns you

need based on your objective.

= Th o Tesnials. Cuviom Audences. Fres Trial Fresy Tesnags was apaened

w Tr 3 Tomnpat 12% Fros Tral O FANS wal Bpprovwd

o Tros s Toanpate 15% Fros (e FEEE TRAL AUCSERGE - Gch ol s vl SRe

N\

) #otets ddw | AN Encrpl Debeind = = | W R | | Wb My
TOF. Tinth b » b 120
o T Wetste emanenrg o Ml D -
o Geyfiey Gk 30 S & Mot Dabvwrngy
[ &) Tomviate T ANS » Pt Doty m

Dty Spnd
- 0 24 D
1020 ush
5100 S0
F15.05 LD
30 LD
o FEoich * | Sguieed Toxday * Tkl Spumt *
L [ T B850 41
— 1 I BEM v 2N
LRl LR T ] AT Y
i 1k B0 M

fien Ring At

dumasry B, B - St 11, B -

Star] Duis 7

ORI

0o

I
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You can also click on Reports on the side taskbar to access the reporting tool:

Account
Gryffin Media Master A... ™

B Create an Ad
L3 Campaigns
= Pages
|+ Reports
Old Reports
Old Scheduled Repo...
L’] Audience Insights
Settings
=] Billing
,&? Conversion Tracking
g Power Editor
[Z] Account History
{3 Audiences

[ Help Center
N App Ads Helper
[ Advertiser Support

Search your ads

Here you'll be shown detailed information about you ads and filter them. To edit
what information you want to include/exclude in your report. Click on
Here:

Facebook Ads Reporting

ezers w  FUll Report: 2014-06-14 to 2014-09-11 Save | [ # share m

Edat Colunniri Add Filters. Dates: Cusicm +
Saan Date O [Erd Dot i Campaign Placement @ Reach Fresqusmiy € impdessions O Clacks iy Undguie Clicks @
2014-06-14 20140811 5 583 842 311 1,814,696 38,028 27,887

B0 Par Pars T ol & Pe &
2014-06-14 on4-0-11 TFF: Biog Posts Bewrs Fead on Dn 2 1.00 2 @ [}
2014-06-14 20140811 TFF: Biag Posts Mowes Fepd on M 508 1.00 594 kil Fl
2014-08-14 ona--11 TEF: Biog Posts Feght Cokemn Ad: L] 1.00 & a [}
2014-06-14 2014011 TFF: Blog Posts Roight Colme A 5 1.00 5 ] ]
2014-08-14 2004-0%-11 TFF: Pags Likes Mwrs Fesd on D4 286 1.1 271 3 3
2014-06-14 a1 TFF: Pags L Mo Fead on M T.043 1.15 8.092 0z e
201 4-08-14 Jon4-D311 TEF: Page Lies Right Cowme Ad: 58 1.14 (1] ] [+]
2014-06-14 oaa--11 TFF: Pags Lisa Roight Colarsn Ad: 20 i.18 106 ] ]
20140814, 4011 Teensate Blog Posts Biewrs Feed on N 252 1.6 2545 4] &
2014-06-14 2004-09-11 TeanSate Pags Lies Mewrs Fodd on Dy 930 1.26 1968 1 "%
2014-08-14 20040511 TeanSate: Page Likes Bewrs Foad on Mk 3,080 1.9% 123228 5533 4572
anianaia S S M Eo o P 13m v sam A =
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Under the Data Aggregation tab, we can organize the data in the report by
specifying Ad, Account, Campaign etc. You'll want to include campaign, ad set,
ad and ad objective so it's easy to understand the goal of the ad.

Edit Columns
Use the columng sats, metrics and dimensions to show the ads data most important 1o you

Column Sets Dimensions T Select Al
General Data Aggregation Dimensions.
Fage Data Breakdowns [# Account
App Metrics (1 Account ID
Conversion Delivery & Spend [ Campaign
Demographic Clicks ] Campaign ID
Geographic Actions ¥ Ad Set
Placemant ] Ad Sat 1D

Revenue

" | Ad
Cross-Device Cost per Action ‘
O AdID

] Ad Objective

Ad Set 1D
1D number that is unigue to each ad set

So if we select Account, Campaign, Ad Set, and Ad. Our report will look like this:

| Edit Columns | | Clear Filters. | Dates
Actions = l.'.lmpannm-l —-mmviTms.lh 0+ Add Filter
St Diaste Endl Duste @ Accounl Campaign & Ad Sei Ad iy

2014-06-14  2014-09-11

2014-06-14 20140811 Geyffin Media Magter & Tesnsale: Bl Posts App Addicted Teen G TS CTW. App Addected Tesn 1G: Pa

20M4-05-14 2014-0%-11 Gayhin Media Master # Teensale: Bleg Posts APp Addicled Teen 1G Teenzale: App Addicted Teen 1G: Ti
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If we click on again, then click on the Data Breakdowns, we see this.

Edit Columns
Use the columns sets, metrics and dimensions to show the ads data most important to you

Column Sets Dimensions ) None

General Diata Aggregation ) Age

Page Data Breakdowns Gender

App Metrics O Age and Gender
Conversion Delivery & Spend Country
Demographic Clicks » Placement
Geographic Actions Cross-Davice

) Destination
Placement Revenue .

Cross-Device Cost per Action

Age
The age range of the people you've reached.

[sovecoues |0

Here we can distinguish the data from an ad to compare it's data via Placement
(Mobile vs Desktop, Newsfeed Ad vs. Right Column Ad), Age, Gender etc. You can
only choose one of these per report.

Ideally, you should run comprehensive reports comparing your data by different
data breakdowns at least once a month. Data breakdowns can tell you about the
average age of your audience, their gender, country, and placement.

Now when it comes to the reporting metrics. The data is separated into 5
categories:

Delivery & Spend: This section includes all the information that details how many
people can, and are seeing your ads, and how much your ads are costing you.
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Edit Columns

Use the columns sels, metrics and dimensions 1o show the ads data most imporiant to you.

Column Sets Dimensions | Select Al
General Data Aggregation Matrics
Paga Dala Breakdowns ¥ Reach
fpp Metrics # Freguency

Conversion ) Delivery & Spend ¥ Impressions
Demographic Clicks ] Social Reach

Geographic L) Sodal Impressions

Actions

Placement ¥ Cost Per 1,000 Impressions (CPM)
Revenue

Cross-Device ¥ Cost Per 1,000 People Reached
Cost per Action
¥ Amount Spent

Data Aggregation
Choose whather you want te see your data from a high level (ex: account) or a granular level (ex: ad ID)

The metrics include:

» Impressions: How many times your ad appears on someone’s page.

» Reach: This is the number of unique who received an impression of your
ad. Reach might be less than impressions since one person can see multiple
impressions.

» Frequency: The number of times your ad was served to each person.

» Social Reach: The number of people your ad was served to with social
information. For example, if 3 people see an ad 2 times each that says a
friend likes your Page, it counts as 3 social reaches

» Social Impressions: The number of times your ad was served, with social
information. For example, if 3 people are served an ad 2 times each and it
includes information about a friend liking your Page, it counts as 6 social
impressions.

» Cost Per 1,000 Impressions (CPM): The average cost for 1,000
impressions on your ad.

» Cost Per 1,000 People Reached: The average cost for 1,000 people
reached.

» Spend: The total amount you've spent on your ad so far.
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Clicks: This section includes all the information on how many people have clicked
your ads and how frequently people are clicking them. The metrics include:

Edit Columns

Use the columns sels, metrics and dimensions 1o show the ads data most important to you.

Column Sets Dimensions Select Al

General Data Aggregation i+ @ Clicks

Page Data Breakdowns ¥ | Unigue Clicks

App Metrics () Social Clicks

Conversion Delivery & Spend # Click-Through Rate (CTR)
Demographic —-a. Clicks ¥ Unique Click-Through Rate (uCTR)
Geographic Actions ¥ Cost Per Click (CPC)

Placement ¥ Cost Per Unigue Click

Revenue

Cross-Device
' Cost per Action

Clicks
The total number of clicks on your ad. Depending on what you're promoting, this can include Page iikes, event

responses of app installs

» Clicks: Clicks are the total number of clicks on your ad. Depending on
what you're promoting, this can include Page likes, event responses or app
installs.

» Unique Clicks: The total number of unique people who have clicked on
your ad. For example, if 3 people click on the same ad 5 times, it will count as
3 unique people who clicked.

» Social Clicks: Number of clicks your ad receives when it's shown with
social information (ex: Jane Doe likes this).

» Click-Through Rate (CTR): Click-through rate (CTR) is the number of clicks
you received divided by the number of impressions.

» Unique Click-Through Rate (uCTR): The number of people who clicked on
your ad divided by the number of people you reached. For example, if you
received 20 unique clicks and your ad was served to 1,000 unique people,
your unique click-through rate would be 2%.

» Cost Per Click (CPC): Cost Per Click is the average cost per click for ads,
calculated as the amount spent divided by the number of clicks received.

» Cost Per Unique Click: The average cost per person who clicked on your
ads, calculated as the amount spent divided by the number of unique clicks
received.
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Actions: This section includes all the information on how people interacted with
your Ads. The metrics include:

Edit Columns
Use the columns sets, metrics and dimensions to show the ads data most important to you

Column et Dimensions The atiribution window i et to:
General Data Aggregation « 1 day after viewing ad
Fage Data Breakdowns - Sl
App Mebics Change Attribution Window
Conversion Dedivery & Spend

Damagraphic Clicks o Actions

# People Taking Action
Geographic ) Acii -
Placement Facehook Fage

] Select Al
]

Revenue
| Page Likes
Cross-Device S
Cost per Action ] Page Engagement

[ Post Engagament
] Post Likes
) Post Comments

Change Attribution Window
Choosa the attribution window moest important for your reporting. The attribution window allows you o track the
actions taken due to your ad during a particular time period. You can adjust the attnbution window to create a

report with a custom timetrame
(o

» Actions: The number of actions taken on your ad, Page, app or event after
your ad was served to someone, even if they didn't click on it.

» People Taking Action: People Take Action is the number of unique people
who took an action such as liking your Page or installing your app as a result
of your ad. For example, if the same person likes and comments on a post,
they will be counted as 1 unique person.

» Page Likes: How many people “liked” your Page.

» Post Likes: How many people liked your Post.

» Post Comments: How many people commented on your Ad Post.

» Post Shares: The number of people who shared your Ad Post.

» Website Clicks: The number of clicks on links appearing on your ad that
direct to your site off Facebook

» Website Conversion: The number of times a conversion happened on
your website as a result of your ad.

» Checkouts (Conversion): The number of times a checkout happened on

your website as a result of your ad.
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» Leads (Conversion): The number of new leads acquired as a result of your
ad.

» Key Web Page Views (Conversion): The number of times a key page on
your website was viewed as a result of your ad.

» Adds to Cart (Conversion): The number of times an item was added to a
shopping cart as a result of your ad.

» Other Website Conversions: The number of other conversions that
occurred on your website as a result of your ad.

Revenue: This section details all the revenue that your website is getting as a
result of your ads. The metrics are:

Edit Columns
Use the columns sets, metrics and dimensions to show the ads data most important to you

Column Sets Dimensions | Select AN
General Diata Aggregation 4+ | [0 Total Conversion Value
Page Diata Breakdowns »  Facebook Page
App Metrics (] Gift Sale Conversion Valug
Conversion Delivery & Spand External URL
Demographic Clicks | @ Websile Conversion Value
Geographic Actions
Placameant - } PR n = Registrations Conversion Value
Cross-Device Cost per Action ol | Leads Conversion Value

[ Key Web Page Views Conversion Value

L ] Checkouts Conversion Value

L] Adds To Cart Conversion Value
] Other Website Conversion Value
Desktop Applications

» Total Conversion Value: The total revenue returned from conversions
from Facebook credit spends and conversions on your website or mobile
app.

» Gift Sale Conversion Values: The total value returned from the gift sale
conversions as a result of your ad.

» Website Conversion Value: The total value of returned from conversions
on your website as a result from your ad.
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» Registrations Conversion Value: The total value returned for
registrations on your website as a result from your ad.

» Lead Conversion Value: The total value returned from acquiring new
leads on your website as a result from your ad.

» Other Website Conversion Value: The total value returned from other
conversions on your website as a result of your ad.

Cost Per Action: This section breaks down how much you're spending for every
type of action people are taking on your ads.

Edit Columns
Use the columns sets, metrics and dimensions to show the ads data most important 1o you

Colamn Sets Dimensions Salect All

Genaral Data Aggragation _ | Cost Per All Actions

Page Diata Breakdowns Facebook Page

App Metrics | Cost per Page Like
Convarsion Delivery & Spand L] Cost per Page Engagement
Demographic Clicks (] Cost per Post Engagement
Geographic Actions ] Cost per Post Like

Flacement Fvanis Cast par Post Comment

Cross-Device ] Cost per Post Share
—% Cost Action
Be (] Cost per Photo View

) Cost per Website Click
] Cost per Offer Claim
] Cost per Check-In

[som o [

» Cost Per All Actions: The average you've spent on all actions. For example,
if you spent $20 on an ad and you got 10 page likes, each one would cost $2.
» Cost Per Page Like: The average cost for each page like as a result of your
ad.

» Cost Per Page Engagement: The average cost per action related to the
Page and Page’s post as a result of your ad.

» Cost Per Post Engagement: The average cost per action related to your
page's post as a result of your ad.
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The metrics may seem overwhelming at first, but each ad campaign is different and
can be geared for a variety of goals which is why Facebook has included so many
tracking metrics to ensure that your ads are performing as well as they can be.

Creating Tracking Templates
If you are starting your first campaign it may be confusing to know which metrics
are important to track. What is important to track varied depending on what the

objective of your ads are,

For Page Likes it's important to track:

* Delivery & Spend: Reach

e Delivery & Spend: Frequency

e Delivery & Spend: Impressions

* Delivery & Spend: Cost Per 1,000 Impressions (CPM)
e Delivery & Spend: Cost Per 1,000 People Reached
e Delivery & Spend: Amount Spent

e Clicks: Clicks

e Clicks: Unique Clicks

e Clicks: Click-Through Rate (CTR)

e Clicks: Unique Click-Through Rate (uCTR)

e Clicks: Cost Per Click (CPQ)

* Actions: Actions

e Actions: People Taking Action

* Actions: Page Likes

The above are important for a marketer to keep track of, but when you are issuing
a report to a client. It will be hard for them find out what's important. In that case
you should report:
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e Delivery & Spend: Frequency

e Delivery & Spend: Amount Spent

e Actions: Page Likes

e Cost Per Action: Cost Per Page Like

For Post Engagement its important to track:

* Delivery & Spend: Frequency

e Delivery & Spends: Amount Spent

e Actions: Post Engagement

e Actions: Post Likes

e Actions: Post Comments

e Actions: Post Shares

e Cost Per Action: Cost Per Post Engagement

Make sure to filter by Page Name and Post Engagement. For Website Clicks its
important to track:

e Delivery & Spend: Frequency

e Delivery & Spend: Amount Spent

e Actions: Website Clicks

e Cost Per Action: Cost Per Website Click

Make sure to filter by Page Name and Website Click. For Conversions its important

to track:

e Delivery & Spend: Frequency

e Delivery & Spend: Amount Spent

e Actions: Website Clicks

e Actions: Website Conversions

e Cost Per Action: Cost Per Website Conversion
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Make sure to filter by Page Name and Website Conversion.

If you need to create a general overview of an entire campaign or account as a
whole, a good selection of metrics to have are:

e Delivery & Spend: Frequency

* Delivery & Spend: Amount Spent
* Actions: Page Likes

e Actions: Post Engagement

e Actions: Post Likes

e Actions: Post Comments

e Actions: Post Shares

* Actions: Website Clicks

e Actions: Website Conversions

After you have selected your columns and clicked You'll see your
report.

Facebook Ads Reporting E3
« Full Report: 2014.06-14 to 20040911 seee | | = e | EEY

[T Nl T =L =L

Camparge name | cunising + | Tramaate + ek Vit

SO | DedDaleds | Accousti Campaign i A St Al Reachis|  Froquescy §  Ingreasions @) CoatByr 1

20140614 20140811 i " 2 224,356 155 796,331 $5¢
ot B A Folf 2 A Gyt \Bea Wittt & Towrmate By Fous At Adeiched Towe 00 TS CFwW. dse At T 03 P 2 pl E -
2ENA-06-14 2080011 oy Mecha bmtter & T s Ao Adclcted Tewn For] o Pt L
UG MM Orfeleds bae f Teends Satuitrg T 4 1 s 3
MG 0MHAT OryfinMeda Mare f Teenis TH ReSer Choces 5 3508 138 ador 1
PRAORGE R OGryfie bk bae 4 Tesnda vrac TS n 7 504 187 w0 1
0980818 T Gyt ASAg BB 3 Tanias Pages L Pramy Tedragsd TS PL Promy Tiuspan Ausd Paw 185 10 21T 1
HUGAIE M1 Ol s blater 4 Teeeate Page Lies P T T ————— h 18 177 i
UG ORI Gyl Wt baite 4 Teerdats Page i cderce Ml oarets = E) 100 3 3
Pl Bl ] it SR Cryfin Msda Matee & TesnSals Fage Lke TS Tean Smart Phone Addcton Acderce Al parents who ke 1mart " 100 1m0 3
20540614 IOLEDRT (Gryfin pchs kiapts & Tearnats P95 Pasrtng Aussncs Tosnista FPE Actiencs Parsnty . s 7 ey
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You can adjust the date range here.

Create Ad

Reports Help~

Dates: [ Custom v | (08113114 [ o|0011114 [

You can also hit to save your report, which can be accessed later under
recos ¥ |Ocated here:

Facebook Ads Reporting
..... = Teensate: CA: Free Trial jedited) [ e — m

Cheasr Filiern. Ol | Cotliem = | CA1N14 [ B W

s | | Compaignaame v | goaininn = | imersidy [ | Compeign e = | gootsing = | Qusiom A fsamy = | cooining = | WAl * Add Filer
Start Cute ) ~  Esd Dalefy Campaign £ A L0 ad Meshifl  Froquescy ©  impeeidins ) Cowl Per 1000 I Ame
_ 20140843 20140991 i, = 92,207 247 21521 B 5
Vo Ve Prerie Tolsl P 1053 imges
F1-08-1) o Tasntiats Page Lt TS5 Cybarbuiliing TS P Cybarbulying - Teen hiuss LTsT] 1. (=3 S8
0811 o011 Tuaie PPE Fanmiing Aadwnce Teermate FPE Audnce Paniti It 13377 e 16447 833
2014-08-13 bR R Tisntinty P Lo Py Tasriger TS PL Prafty Tessigoar Aud Paris 4342 18] L8 FiIAN
2040813 Tonden TomuSute Page L TS5 Whats on Chilfy o’ TS PL Whars an Chids Prone A 1548 198 b 1] 378
2014-08-13 T Tiiesiintas Carilem Austebesiini B35y Poils Tadrrite C4 BP: U peitidd Wiy e 1M T e
Mi-08-13 Horddlit Towmssate Curilom Audmeer Baog Pty Teernate Custom Actemors By 1843 i3 1.2 8518
Fais S a1t Fiiia FANE b, o Spaisal Teateiate 55% Fred Ofsr-FREE TR 143 143 amm (L1

A good way to save your report and make it better to show clients is to export your
report by clicking on here:

Facebook Ads Reporting

recorn »  FUll Report: 2014-06-14 to 2014-09-11  <hcdue | Save || Share m
Edit Columns | | Add Filters | T
Start Date @ End Date Campaign @ Placement Reach @) Freguency @) Img jons Chicks )
2014-06-14  2014-09-11 : 583,942 an 1,814,696 38,028
= = Paopis Par Person Total Total
2014-06-14 2014-09-11 TFF; Blog Posts Mews Foed on Dy 2 1,00 Fi o
2014-05-14 2014-09-11 TFF: Blog Posts Hews Fead on M 598 1.00 598 |
2014-05-14 2014-08-11 TFF: Blog Posts Right Column Ad: 5 1.00 5 o
2014-06-14 2014-09-11 TFF: Blog Posts Right Colurmn Ade 5 1.00 5 L]
2014-05-14 2014-09-11 TFF: Fage Likes Mews Fesad on D 246 in 273 +
2014-06-14 2014-08-11 TFF: Pagi Likes Nirws Fasid on Ms T.013 1.15 &0 2
2014-05-14 2014-09-11 TFF: Page Likes Right Column Al 58 1.14 66 o
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You can export to an .xls or .csv file.

] Include summary row

Export Report {_xls)
Export Report (_csv)

The summary row refers to the top row of your report which totals all the data
from all the ads and their placements here:

Facebeok Ads Reparting En
e = Full Report: 20040804 0o 20040811 wivvs | mem | | = Share P inip
it Cobamasi  Aad Pilters Gater: | Comtom w | 0606 Mw oenus [ | Adeys =
Srart (e 1) (Ered Exate 03 g oy Frat ermend 3 Beai 3 Frequescy Ty Sa g 1) Chohnip  Lspee Ciniits £ Cinh-Thoough Rate (CTRMG  Usipusr Ot Tt
2014-08-14 20140811 - 40,542 AL 1814 606 Moz a7 .87 2.008%
o w P Tek o [rp——
21l bR E S TFF. iBiog Poin ooy Fusted oo il ¥ L 4 L) a L
23 2080811 TFF. iog Pauts ey o0 L] so0 n ] ERTT
208 1 TFF. gy Paits g Cobrms A8 5 e ] ] ] 1 poom,
23 2 TFF. B3 Pt Rt Codgma i § L L] L] o 0l
F TR - TFF: Page Liss N ' " m 3 ] ' Dea
23 U TFF. P L Hrw Fiied o6 B T3 L8 (1] 1 E ] 11w
20140804 M TFF Page Lives gt Coturmre ] 1k - ] a 4 ok
F TR AT TS TFF: Fage Likes Fiaghd Coburme b " ik 1o " ] LE
EE T A 2080811 Tesranty: Qicg oty Ve et ol % m %8 w [ 1908,
28080 FLT AT Toassure Fage L tew et o D L LF.] L1688 " L] (B8
234 2 Toahiitd Pogd Linid i Pkl 0 Lt e g [Pk 51 amrz LR
s M Tesrasly FPE Hwn Pl ol 121 (K0 LT b1l ] L%,
e FLTE AT Tesnmsly PPT Harw Pl ol wan 2w LR e wom (X}

Your exported data will look like this:

& 0 & & ] ¥ & " ' 4 E . ] " &

1 fawnlate End [ioe L Psiemd Fiach ety i ek Usipon (ks ok Thorswghh e Uik 0k T it Sl i1, oot P 105080 e Ll P 100080 F Comt P 8k 11
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Here you can round the numbers, label them, and do whatever you need to do
to make the data legible and understandable. Here's a sample of one of Gryffin’'s
Facebook reports.
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Here we separated the active ads based on the Ad Goal. We compare the data

from each week-by-week. You can also narrow down the information, like we did
here:

1 [Start Date | End Date Active Ad Spend

2912014 72014 Teensafe: Custom Audiences: Free Trial: Pretty Teenager $112.43
3 912014 WT2014 Teensafe: CA: BP: Unexpected Ways to use Phone Tracking 11227
4 912014 W12014 Teensafe: 10% Free Trial Offer FANS §46.10

This sheet is devoted completely to our spend. It has the active ads we had running
during the date range and how much we spent. This is very useful when one aspect
of your campaign is extremely important to keep track of.

The nuances of what you need to report on for you Facebook campaign will vary
depending on the objectives, but the method of reporting will still the same even if
your informative metrics change.

Here is a sample worksheet with some examples of our reporting scheme.

How Often Should | Schedule My Reports?

It's important to not over-schedule your reports and look for data daily as your
Facebook ads need to time to gather data. A good time frame is one to two
months. You can schedule your reports by clicking on | Schedule |,
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https://docs.google.com/a/gryffin.com/spreadsheets/d/1fb3KWH_UX6FXVm0wIe4oMl3zc6zBLoDjvAci7bj82l8/edit#gid=1460395212

Schedule this report so that it runs regularly and you'll always have easy access to
your most important ad insights.

Report Name | General Mefrics
Frequency s Daily
) Weekly
2 Monthly

Start Date |go/q6/14 D

Subscriber Emails | marceladevivo@gmail.com

Status

Here you can schedule your report and email it to yourself and your clients. Make

sure that if you are scheduling you are scheduling report by moth, that under the
date range you choose: as opposed to This Month.

Conclusion

It's important to understand that the first objective of any Facebook advertising
campaign should be to test and explore. When you first start you never know how
an ad and interest group will perform.

Once you run a few tests, you'll start getting a better sense for what works for
each target audience and can subsequently fine tune the campaign over time until
you arrive at the ideal combination of factors. Trial and error is the best method

in discovering what your audience will respond to the most. Be ready to learn
and play as you embark on this amazing journey towards successful, ROI-driven
strategies.
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LEARN MORE WITH GRYFFIN

For help with your Facebook
Ads Campaign or to talk to a
Facebook Ads expert,
contact us:

wwWw.GRYFFIN.com
1.855.GRYFFIN
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